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Sustainability	  and	  Marketability	  

• Wild-‐caught	  =	  ~50%	  of	  stocks	  “fully	  exploited”	  
and	  ~30%	  are	  “overexploited,	  depleted	  or	  
recovering.”	  

• With	  wild-‐caught	  producHon	  at	  /	  near	  peak,	  
growth	  of	  aquaculture	  products	  will	  fill	  
demand	  for	  seafood.	  

•  As	  a	  producer,	  you	  must	  accept	  these	  market	  
factors,	  and	  use	  it	  to	  your	  advantage.	  



Future	  Trends	  

Sustainable	  Seafood	  cerHficaHon	  programs	  

	  

http://www.msc.org/documents/fisheries-factsheets/net-benefits-report/net-benefits-introduction-web.pdf 



Future	  Trends	  
• Walmart	  remains	  the	  world’s	  
largest	  retail	  seller	  of	  seafood.	  

	  

•  In	  2005,	  commiPed	  to	  provide	  	  
	  	  	  	  sustainable	  seafood	  products.1	  
	  

•  By	  end	  of	  2011,	  Walmart	  U.S.	  	  
	  	  	  	  will	  require	  all	  seafood	  suppliers	  
	  	  	  	  to	  submit	  plans	  to	  become	  third-‐
party	  cerHfied	  as	  sustainable.2	  

	  

(1)	  hPp://walmartstores.com/media/factsheets/fs_2248.pdf	  
(2)	  hPp://cdn.walmartstores.com/sites/sustainabilityreport/2010/WMT2010GlobalSustainabilityReport.pdf	  



Future	  Trends	  

SC	  Aquarium’s	  
Sustainable	  	  
Seafood	  	  
IniHaHve	  



Future	  Trends	  

Local	  Food	  Movement	  

http://www.ers.usda.gov/Publications/ERR97/ERR97_ReportSummary.pdf 



Future	  Trend:	  Food	  Sustainability?	  

• 	  Looking	  at	  impact	  from	  ocean	  to	  table	  

• 	  Impact	  of	  harvest	  on	  fishery	  resource	  

• 	  Energy	  use	  in	  harvesHng	  the	  resource	  
• 	  Energy	  cost	  of	  shipping	  product	  to	  market	  

• 	  	  

• 	  	  
• 	  	  



What	  is	  a	  Carbon	  Footprint?	  

Seafood	  generally	  is	  a	  winner	  unHl	  considering….	  	  

• 	  Modes	  of	  transportaHon/shipping	  

• 	  Food	  miles	  –	  number	  of	  miles	  the	  product	  travels	  

from	  harvest	  to	  the	  kitchen.	  	  

• 	  ProducHon	  phase	  =	  harvest	  methods	  

hPp://www.seafoodbusiness.com/arHcledetail.aspx?id=4294994142	  	  



Future	  Trends:	  Food	  Traceability	  

• 	  Linked	  to	  food	  safety	  concerns.	  
• 	  Origin	  of	  harvest.	  

• 	  Concerns	  about	  consumer	  fraud:	  
	  	  Am	  I	  really	  ea*ng	  grouper	  or	  farm-‐raised	  ca6ish?	  

• 	  Consumer	  connecHons:	  Knowing	  your	  fisherman	  
Source:	  M.	  Thompson,	  G.	  Sylvia,	  and	  M.T.	  Morrissey,	  2006.	  



Future	  Trends:	  Pacific	  FishTrax	  

• 	  ConnecHng	  with	  
	  	  	  consumers	  

• 	  Find	  your	  fish!	  

hPp://www.pacificfishtrax.org/home	  
hPp://www.pacificfishtrax.org/market-‐place/from-‐boat-‐to-‐plate	  
hPp://www.pacificfishtrax.org/find-‐your-‐fish	  



Summary	  

NOW	  YOU	  HAVE	  THE	  TOOLS!	  


