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Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Types	  of	  Resources	  

• 	  Printed	  publica/ons	  
• 	  Websites	  

• 	  E-‐newsle6ers	  
• 	  Industry	  Organiza/ons	  –	  local	  and	  na/onal	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Industry	  Organiza6ons/Associa6ons	  

www.shrimpalliance.org	  

Southeastern Fisheries Association, 
Inc. 
Serving the Commercial Fishing Industry for 
Over 50 Years 
www.seafoodsustainability.us	  	  

www.gulfsouthfounda@on.org	  	  

Check	  for	  local	  and	  state	  

shrimp	  and	  seafood	  

industry	  organiza@ons!!	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Industry	  Publica6ons	  

h6p://www.na/onalfisherman.com/	  	  

“Informed fishermen.  
Profitable fisheries.  
Sustainable fish.”	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Industry	  Publica6ons	  

FREE subscription 
for businesses 

The linked image cannot be displayed.  The file may have been moved, renamed, or deleted. Verify that the link points to the correct file and location.

h6p://www.seafoodbusiness.com	  	  	  

h6p://www.seafoodsource.com	  	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Na6onal	  Marine	  Fisheries	  Service	  

Commercial	  Fisheries	  Sta/s/cs:	  	  
• 	  Monthly/Annual	  Commercial	  Landing	  Sta7s7cs	  
h9p://www.st.nmfs.noaa.gov/st1/commercial/index.html	  	  
	  
Fishery	  Market	  News:	  
• 	  Weekly	  Gulf	  Shrimp	  Landings	  by	  Area	  &	  Species	  
• 	  Weekly	  Ex-‐vessel	  Gulf	  Fresh	  Shrimp	  Prices	  &	  Landings	  
• 	  Monthly	  Gulf	  Coast	  Shrimp	  Sta7s7cs	  	  
• 	  h9p://www.st.nmfs.noaa.gov/st1/market_news/index.html	  	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Federal/State	  Fishery	  Management	  Agencies	  



Staying	  Up	  to	  Date	  on	  Seafood	  Market	  Trends:	  
Summary	  &	  Wrap-‐Up	  

“Knowledge is  
POWER!” 


